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FORWARD
When you stand somewhere in the middle of the savannah at dawn, your skin can feel the shift in the wind. You can see rain 
coming on the horizon; you know there is big game afoot. 

I bet you are no where near the Masaai Mara right now. More likely than not, you are at your desk, in your o�ce, in front of a computer for the next 
few hours. There is no wind, maybe the polite whir of your air conditioning or clank of your heater, and feeling change that’s coming is di�cult. 
 
Let me tell you, there is game afoot. Africa’s population is growing by 1 billion people per day.  In the past 15 years, internet usage has grown by 
almost 7000%. The population is increasingly urban, young and connected. These are the people that represent opportunity for growth. 
 
Ladies and gentleman, This Is Africa. And, if you’re not paying attention yet, you best listen up. 
 
Faster and faster, six of ten of the fastest growing economies in the world are growing on the African continent.

 Economic expansion is happening concurrently with exponential growth in Africa’s middle class, which in turn has created a larger digital and 
mobile market. In 2015, at 27% saturation, there are 313,257,074 internet users in Africa. In North America, in the same year, at 89%, there are 
313,862,863 users. 
 
Although traditional media, like newspapers and billboards, are still where the biggest advertising dollars are spent its Mobile, where the game is 
being played. Mobile ads are worth $1.3 billion USD, child’s play if you are talking about the $41.9 billion USD spent globally. Everyday though, new 
platforms, new mediums, more devices, more people are building Africa, and people are setting up shop. 
 
If the drum beat, the ululation or the vuvuzela didn’t get you, there are growing stacks of rand and shilling worth �ghting for. Within this brief, you 
will �nd information about the regional African advertising hubs, as well as the major players in those countries. This brief was created as a primer 
for those interested in growth in advertising, as news of the SABMiller-ABInbev deal broke. Pro�les for these agencies come from our database, and 
each information is doubly veri�ed by our content team. 
 
Kufuraiha.



South Africa

Many people approach South Africa with their own agenda. Aid workers sco�, residents are prideful, and the wealthy delight. 
The country is as beautiful as it is diverse, each color in it’s �ag, after abolishing the apartheid government, signi�es a di�erent 
portion of their population and it’s national anthem is sung in 5 languages. Advertising here is at it’s best, South Africa long a 
center for economic growth.



Egypt

Don’t mess with Egypt and mobile, this place is not for the faint of heart. At 120% of the population using mobile phones, this 
group of people used their internet usage to start a revolution and the Arab spring. Egypt is the a hub for the Middle East, and 
often looked at in that way. But, many target markets in SSA are Muslim Arabic Speakers. 



Growth

Nigeria, Kenya, Ghana
A lot of articles and reports from the Wall Street Journal to AKFInsider call Africa the �nal frontier. Within the continent though, there are rising stars that show 
economic growth, return on investment and most importantly vast opportunity.


